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Abstract---Social media is one of the most important platforms in this 
world nowadays. Business, communication, and profit-making cannot 

exist without social media. Social media usage is quite beneficial in 

this regard, and everyone should communicate promptly. This study 

focuses on how students use social media applications to prepare for 

higher education and their current circumstances. According to this 

perspective, during the COVID 19 epidemic, everyone adopted a home 
learning environment. Students use a variety of social media 

platforms, including the Zoom app, Ms-Teams, Google Meet, etc. Some 

students are having difficulty with networks, a lack of technology, and 

a lack of knowledge regarding social media usage in this regard. As a 

result, the management of the education system should appropriately 

communicate and use social media applications. There are various 
demographics studying in both higher education and primary school 

in India, but the current time strongly supports and encourages 

student use of social media, especially educational applications. With 

particular reference to Chennai, researchers learn about students' 

social media usage, awareness of issues, and technological knowledge 
and skills. 
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Introduction 

  

In the modern world, social media has a strong support for the educational 

sector. Everyone uses social media for a variety of reasons, including business, 
education, leisure, and so on. However, during the COVID-19 pandemic, the 

educational sector mainly anticipated support from social media and connections 

to appropriate networks. According to this perspective, social media connections 

only benefit students in urban areas, and semi-urban and rural students are 

primarily affected. There are also network problems, computer and technology 

skills gaps, and network issues, but students are still learning daily aspects step 
by step. Government and non-government organisations should expand their 

networks everywhere, as this will greatly aid in ensuring that students' education 

continues without interruption. Additionally, the government strongly prohibits 

offensive advertising, films with running messages, and links that are not 

necessary, as well as other homepages. 
 

Review of Literature 

  

Owusu-Acheaw and Agatha Gifty Larson (2015) respondents who had access to 

social media sites and had mobile phones with internet capabilities were also 

aware of their existence. They spend between thirty minutes and three hours 
every day on their social media accounts as a result. 

 

Jamal Abdul Nasir Ansari and Nawab Ali Khan (2020) noted that the usage of 

social media in transferring learning resources, collaborating on projects, and 

interacting with peers and professors would encourage students to be more 
enthused and dynamic. The corporate world can use these recommendations to 

create strategies for using social media for collaborative learning. 

  

Monia Ouedera and Inam Abousaber (2018) Social media has facilitated better 

communication between instructors, staff, and students, which helps spread 

accurate information and advances students' knowledge of concepts and course 
progress. 

  

Evans Atteh et al, (2018) noted that the most of the students regularly use social 

media. In addition, many educators use social media and other networking 

platforms to improve their own and their students' learning capacities, 
empowering them to become active participants in their own education. While 

social media platforms may have their drawbacks, if used wisely, they can be a 

great resource for knowledge sharing, learning, and healthy activities. 

  

Agwi Uche Celestine and Ogwueleka Francisca Nonyelum (2018) indicated that a 

significant technological advancement in recent years is to blame for the social 
media's enormous global popularity. Social media websites are used by students 

from all walks of life. Many people, especially students, have grown accustomed to 

social media to the point where they can easily spend hours on. 
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Research GAP 

  

Everyone's life requires social media. We struggle to think of a day or even a few 
hours without it. In our smartphones, it is always with us. Everywhere people go, 

social media is accessible. It covers a range of activities, including social 

networking and communication, academic information and career guidance, and 

online services like bookings, bill payment, and other things. Social media use in 

the modern world has profoundly changed our society in many ways, and it now 

permeates practically every part of our life. In addition, social media has 
significantly altered our way of living.  

 

Objective of the study 

 

1. To understanding the social media usage and needs in India.  
2. To analysis the social media usages for Competence factors and 

Convenience factors.  

3. To find out the social media importance of utility factors and intelligence 

factors.  

 

Research methodology 
  

The present research covers primary and secondary data and is descriptive in 

nature. Secondary data was collected from numerous public and unpublished 

sources, while primary data was gathered using a planned interview schedule. 

 
Study Area 

  

Tamil Nadu's Chennai District is the subject of the study. For the purposes of 

data gathering and analysis, various universities and colleges are referred to as 

the "universe." 

 
 

Sampling Techniques 

  

Stratified random sampling techniques were applied to select the sample 

respondent. The primary data collected 135 questionnaires were distributed 
throughout Chennai City various universities and colleges using a convenience 

sampling strategy. A total of 120 replies were received, resulting in a 92.5 percent 

overall response rate. Fifteen of the surveys were missing information, and three 

were judged unsuitable for the study because of their intriguing findings. Finally, 

the study's remaining 111 samples were collected. 

 
Sample Size Calculation 

  

The Sample size was formulated according to Slovin’s formula. Total respondents 

are 360, based on the formula; required sample size is 111 which is considered as 

sample respondents. 
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Statistical Tools Used 

  

The researcher used different Statistical tools like, percentage analysis, 

descriptive statistics, and a test of normality, factor analysis, and regression 
analysis. 

 

Scope of Research Work 

  

The current research study's objective is to gather information from social media 

usage on college students' experiences during the COVID -19 pandemic. 
According to this point of view, social media has the greatest impact on the 

educational sector's ability to communicate with people across locations via video 

calling, conferences, seminars, and workshops. Social media helps college 

administration hold staff meetings and face-to-face meetings with parents and 

teachers. Social media is a particularly educational tool that significantly 
enhances student usage and academic performance in this regard. 

 

Table No.: 1. 01 

Features of Zoom, Microsoft Teams and Google Meet 

 

                 

Source: https://gcloud.devoteam.com 
 

Personal profile of college students 

  

In any study, the respondent's personal background has an impact on the 

research question. Age, gender, study program, educational background, level of 

ICT knowledge and skill, level of social media platform usage, social media usage, 
social media usage frequency, and devices used for social media platform usage 

are some of the demographic variables included in the primary data collected 

from the respondents in this study.  
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Table No.:- 1.02 

Outline of the respondents 

 

Demographic Profile (N = 111) Description Frequency Percentage 

Gender 
Male 63 56.8 

Female 48 43.2 

Programme of Study 

Sciences 9 8.1 

Commerce 78 70.3 

Economics 3 2.7 

Management 21 18.9 

Educational background 
Undergraduate 87 78.4 

Postgraduate 24 21.6 

ICT Knowledge/Skill      

Strongly 

Disagree 
10 9.0 

disagree  17 15.3 

Moderate  65 58.6 

Agree  15 13.5 

Strongly Agree 4 3.6 

Social Media Platform Usage      

Facebook 5 4.5 

Twitter 3 2.7 

You Tube 38 34.2 

WhatsApp 65 58.6 

Social Media Usage Duration  

Infrequently 7 6.3 

>1 9 8.1 

1-2 hours 39 35.1 

2-3 hours 31 27.9 

< 3 hours 25 22.5 

Daily frequency of social media       

Infrequently 14 12.6 

1-3  31 27.9 

3-6  29 26.1 

7-9  13 11.7 

Above 10 times  24 21.6 

Social Media platform 

Computer 10 9.0 

Laptop 7 6.3 

Mobile Phone 94 84.7 

Descriptive Statistics Age 

Mean 19.234 

Std. Deviation 1.531 

Minimum 17 

Maximum 23 

 

Table No.: 1.02, shows that majority of the gender are male (56.8%), followed by 

female (43.2%), most of the questionnaire are Commerce (70.3%) followed by 
Management (18.9%), Sciences (8.1%) and Economics (2.7%). Majority of the 

respondents are Under-graduate (78.4%) followed by Post-graduate (21.6%), 

Majority of the respondents are Good (58.6%) followed by above average (15.3%), 

Very Good (13.5%) fare (9.0%) and excellent (3.6%). Majority of the respondents 

are WhatsApp (58.6%), followed by You Tube (34.2%), Facebook (4.5%), Twitter 
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(2.7%). Majority of the questionnaire are 1-2 hours (35.1%) followed by 2-3 hours 

(27.9%), More than 3 hours (22.5%), Less than hour (8.1%) and Rarely (6.3%). 

Majority of the respondents are 1-3 times a day (27.9%) followed by 3 to 6 per day 

(26.1%), more than 10 times a day (21.6%) Rarely (12.6%) and 7-9 times a day 
(11.7%). Majority of the respondents are Mobile Phone (84.7%) followed by 

Computer (9.0%), Laptop (6.3%).  

 

Table No.: 1.03 

Exploratory factor analysis - social media usage (somed) 

 

SOMED Mean SD Communalities 
Variance 
(Eigen 

Value) 

Loadings 
Cronbach's 

Alpha 

F1 COMPETENCE FACTORS 

SOMED23 3.802 1.110 0.767 

21.961               

(5.710) 

0.765 

0.932 

SOMED21 3.775 1.181 0.726 0.712 

SOMED24 3.730 1.095 0.709 0.690 

SOMED25 3.712 1.147 0.734 0.661 

SOMED22 3.613 1.130 0.657 0.579 

SOMED15 3.694 1.212 0.657 0.557 

SOMED17 3.631 1.279 0.667 0.553 

SOMED07 3.730 1.257 0.545 0.501 

SOMED08 3.883 1.126 0.613 0.480 

F2 CONVENIENCE FACTORS 

SOMED14 3.703 1.195 0.751 

17.798              

(4.628) 

0.745 

0.910 

SOMED10 3.685 1.136 0.701 0.685 

SOMED16 3.658 1.225 0.735 0.669 

SOMED26 3.739 1.110 0.623 0.570 

SOMED02 3.775 1.142 0.700 0.553 

SOMED19 3.649 1.141 0.668 0.516 

SOMED09 3.811 1.132 0.672 0.448 

F3 UTILITY FACTORS 

SOMED01 3.631 1.375 0.673 

15.883              

(4.130) 

0.717 

0.870 

SOMED11 3.667 1.178 0.793 0.711 

SOMED18 3.477 1.143 0.761 0.700 

SOMED12 3.757 1.146 0.678 0.641 

SOMED13 3.784 1.107 0.575 0.463 

F4 INTELLIGENCE FACTORS 

SOMED05 3.829 1.135 0.635 

13.251               

(3.445) 

0.707 

0.886 

SOMED20 3.694 1.126 0.765 0.626 

SOMED03 3.640 0.989 0.699 0.602 

SOMED06 3.856 1.257 0.789 0.509 

SOMED04 3.811 1.108 0.621 0.479 

Total Variance = 68.894% 

Cronbach's Alpha = 0.970 for 26 itmes 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. = 0.935 (Bartlett's Test of 
Sphericity Approx. Chi-Square = 2359.513; df = 325; Sig. = 0.000) 
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Table No.:1.03 demonstrates that, according to Competence Factors and 

Convenience Factors, students are more likely to use social media than other age 

groups (21.961 and 17.798 respectively), while Utility Factors are intermediate at 
15.883 and Intelligence Factors are lowest at 13.251. The overall variance 

variables, which the researcher looked at, were 68.894 percent. 

 

Table No.:1.4 

Test of normality and descriptive statistics 

 

SOMED Mean SD Variance Skewness Kurtosis 

Kolmogorov-
Smirnova 

Shapiro-Wilk 

Statistic 

(df = 
111) 

Sig. 

Statistic 

(df = 
111) 

Sig. 

F1 33.568 8.495 72.157 -0.863 0.519 0.117 0.001 0.934 0.000 

F2 26.018 6.514 42.436 -0.907 0.524 0.164 0.000 0.928 0.000 

F3 18.315 4.841 23.436 -0.898 0.273 0.141 0.000 0.925 0.000 

F4 15.000 3.797 14.418 -1.065 0.818 0.167 0.000 0.906 0.000 

Lilliefors Significance Correction 

 

Table No.1.4 descriptive statistics that show that the data is typically distributed 

among the study area's social media users. The Kolmogorov-Smirnova and 

Shapiro-Wilk normality tests demonstrate that the data is normal and suitable for 

higher-order multivariate analysis. Normal distribution and reliability may be 
found in the Mean, Standard Deviation, Variance, Skewness, and Kurtosis of 

social media dimensions. 

 

Table No.: 1.5 

Regression analysis of social media 
 

Dependent 
Variable 

Significant 
Predictors 

Mean 
(SD) 

F-Value R R2 
Adjusted 

R2 

β 
(t-

Value) 
Sig. 

F1  33.567 (8.495) 154.386 0.901 0.812 0.807   

 

F2 26.018 (6.514) 

 

0.421 
(5.159) 

0.000* 

F3 18.315 (4.841) 
0.205 
(2.900) 

0.005* 

F4 15.000 (3.797) 
0.342 

(4.523) 
0.000* 

P Value of >0.05* - ( F2, F3, F4 all Factor significantly influencing the F1) 

Notes: *Significant @ 5% Level. 

 
The Table No.:1.5 explains that, the face value of 154.386, R value = 0.901 and R2 

Square = 0.812, Adjusted R square = 0. 807 according to the above. This means 

that the independent variables of F2, F3, and F4 have an influence on the 

dependent factor of F1 of social media usage for college students, and that F-

value = 154.367 and P = 0.000 are statistically significant at the 5 percent level, 

according to the above table. As a result, it is determined that independent 
variables are sufficient for the F1 to have exploratory potential of social media. 

The presence of individual impact over the dependent components is indicated by 

a strong regression fit. The results of the Coefficients of F2 (t = 5.159, beta value = 

0.421, p = 0.001), F3 (t = 2.900, beta value = 0.205, p = 0.000) and F4 (t = 4.523, 

beta value = 0.342, p = 0.001) are significant at the 5 percent level, according to 
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the table. As a result, it is concluded that the F2, F3 and F4 have a favourable 

and significant influence on college students F1 in terms of their social media. 

 

Conclusion 
  

Everyone expects four things in today's world: food, clothing, shelter, and social 

media. Because everyone will either stay at home after COVID-19, this is crucial 

or necessary in the current situation. The use of social media educational 

applications, especially those that many respondents advised and used for the 

zoom app, Google Meet, Ms-Team, etc., is only optional as students continue their 
studies. After the COVID 19 pandemic, social media has been extremely helpful. 

The education administration closed schools and colleges due to widespread 

difficulties, but they will choose new options to help students transition from 

traditional classroom instruction to online learning. Government should provide 

education and appropriate laws and regulations for all educational institutions, in 
this opinion. Additionally, without terms and conditions, someone may be 

sending students inappropriate messages and videos. In addition, the government 

and educational departments control every area with great care. Without social 

media, students in high school and colleges would struggle greatly, as social 

media offers great educational assistance and the advancement of academics. 
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